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In the closing of our first e-Commerce white paper “Deep Dive into Pharmacy e-Commerce: 
Czech Republic and Slovakia”, we stated that the growth rate of Czech and Slovak pharmacy 
e-Commerce would largely depend on how the Covid-19 pandemic unfolds. Given the 
development of the pandemic and subsequent growth of the e-Pharmacy channel, we think it is 
now the right time to take a look at the evolution of the e-Pharmacy channel in great detail again.

We are truly excited to share this data-based report to help you navigate the recent pharmacy 
e-Commerce changes and be prepared for the future.

Introduction

6 key executive trends

#1	 Czech Republic e-Pharmacy’s Consumer Health market share reached 13.4% as of MAT 06/2021,  
valued at CZK 3.6 billion.

#2	 Slovak e-Pharmacy’s Consumer Health market share reached 6% as of MAT 06/2021, valued at EUR 45 million. 

#3	 IPO of Piluka.cz on the Prague Stock Exchange highlights the importance of e-Commerce channel.

#4 	Long-term growth trend has continued to be boosted by the COVID-19 pandemic.

#5 	e-Pharmacy as a channel continues to grow its presence to a broader scope of consumers beyond innovators  
and early adopters to early majority with key customer age range between 20 – 60 years.

#6  	New initiatives such as e-consultations, e-books and a plethora of other digital resources and innovations available 
to consumers continue to attract new customers and incentivize repeat purchase.

https://www.iqvia.com/locations/czech/library/white-papers/deep-dive-into-pharmacy-e-commerce-czech-republic-and-slovakia
https://www.iqvia.com/locations/czech/library/white-papers/deep-dive-into-pharmacy-e-commerce-czech-republic-and-slovakia
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e-Pharmacy market share on Czech Consumer Health market
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Czech Republic e-Pharmacy market dynamics
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Czech Republic e-Pharmacy top 10 OTC1 groups dynamics

Source: IQVIA Pharmatrend, CZ, 2021
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Source: IQVIA Pharmatrend, CZ, 2021

Czech Republic e-Pharmacy key OTC1 groups
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Czech Republic e-Pharmacy portfolio refreshment
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e-Pharmacy market share on Slovak Consumer Health market
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Slovakia e-Pharmacy market dynamics
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Source: IQVIA Pharmatrend, SK, 2021

Slovakia e-Pharmacy top 10 OTC1 groups dynamics
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Source: IQVIA Pharmatrend, SK, 2021

Slovakia e-Pharmacy key OTC1 groups

0.0

0.2

1.4

1.2

0.4

0.6

1.0

0.8

3/2019 6/2019 6/20219/2018 12/202012/2018 9/2019 12/2019 3/2020 6/2020 9/2020 3/2021

02 PAIN RELIEF
04 VITAM.MINER.&NUTRIT.SUPPL
83 UNISEX BEAUTY PRODUCTS

82 BEAUTY PRODUCTS FOR WOMEN 03 DIGEST & OTH INTEST PROD

0.25

0.05

0.35

0.00

0.30

0.10

0.15

0.20

0.40

3/2020 6/20209/2018 12/2018 3/2019 6/2019 9/2019 9/202012/2019 12/2020 3/2021 6/2021

12 URINARY&REPRODUCTIVE CARE 05 TONICS & OTHER STIMULANTS
06 SKIN TREATMENT 86 HAIR PRODUCTS

35 BABY FOODS

Top 1-5 OTC1 groups in terms of value [EUR mil, 07/2018 – 06/2021]

Top 6-10 OTC1 groups in terms of value [EUR mil, 07/2018 – 06/2021]



24  |  Pharmacy e-Commerce Handbook: Czech Republic and Slovakia

Slovakia e-Pharmacy portfolio refreshment
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